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will not attract extra fees. 
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AUTHOR(S) GUIDELINES 
 
Submission 
The official site of the journal is: https://ajlms.africanjournalseries.org.  From this web 
address contributors will be able to submit their papers to the journal through a link or 
alternative email: ijalmsjournal@gmail.com 
 
Articles should be original and not under consideration by any other journal. 
All contributions should be submitted via the International Journal of African Language 
and Media Studies (IJALMS) manuscripts site (https://ajlms.africanjournalseries.org). 
Once a user is logged onto the site, submissions should be made via the link provided.  
 
Online user guides and access to a helpdesk will be available on this website. For every 
successful submission, the corresponding author receives automatic e-mail of confirmation 
within 24 working hours. 
 
Authors should prepare and upload at least two files: Title Page and Main Document. 
Main Document should be an anonymous complete text, in which all information 
identifying the author(s) should be removed in order to allow anonymous peer review. 
Title Page may include article’s title, author’s short biography and contact information. 
 
Please feel free to e-mail us at (ijalmsjournal@gmail.com) if you have any question 
regarding your submission. 
 
Contributions should be submitted in English. If authors are not native English speakers 
they should seek the help of an English editor for language editing prior to submission. 
Contributions will be formatted as A4 Microsoft Word files (Mac files must be 
converted), double-spaced and with ample margins. All pages, including those 
containing only diagrams and tables, should be numbered consecutively. Biographical 
information of a maximum of 80 words should be included on the title page, indicating 
authors’ institutional affiliation, research area, representative writings, phone number 
and email addresses.  
 
It is the duty of the author to obtain permission to reproduce any illustrations that may 
be subject to copyright, and sources should be indicated appropriately in the 
accompanying captions. All submitted articles for publication in IJALMS covey the 
opinions, thoughts or and philosophy of the contributor(s). 
 
The use of figures (diagrams, charts, and graphs) and tables should be kept to a 
minimum, with only essential data presented. Each should be numbered consecutively, 
titled, and mentioned in the main text. Tables must contain editable text. Figures should 
be supplied as separate editable files where possible and not in color except the author is 
willing to pay additional processing fees. Picture files or jpegs are unsuitable for figures, 
but can be supplied for photographs if they are of good quality. Mathematical 
formulations should be kept to a minimum. Equation editing programmme should not 
be used for anything that can simply be typed on the keyboard in Word (such as d2 + x1 
= y2). 
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